
Revenue Growth Trend Continues in DiGi's First Quarter Results for Financial Year 2002  
 
Kuala Lumpur, April 29, 2002 - DiGi.Com Berhad's activities continued to show satisfactory 
growth and development during the first quarter of 2002, recording an improvement of 7.7% in 
pre-tax profit to RM50.3 million from the RM46.7 million as restated for the preceding year 
corresponding quarter ended 31 July 2001. The higher profit before taxation was mainly 
attributed to sustained revenue growth, mainly from the Group's mobile business, which saw a 
5.5% revenue increase to RM287.8 million in the current quarter. 

With the change in the financial year end from 30 April to 31 December since the last financial 
period ended 31 December 2001, the financial statements for the current reporting quarter of 
1 January 2002 to 31 March 2002 is compared with the preceding year corresponding quarter of 
1 May 2001 to 31 July 2001. 

Profit after taxation for the current quarter was RM36.3 million, which is 22.3% lower as 
compared with the restated figure of RM46.7 million for the preceding year corresponding 
quarter ended 31 July 2001. This was attributed to a RM14.0 million deferred tax charge for 
the current quarter. Consequently, earnings per share for the current quarter was 4.8 sen as 
compared with the preceding year corresponding quarter of 6.2 sen. 

"We are reasonably satisfied with the growth we have achieved this quarter, in view of our 
long-term growth projections. Our performance to date has been the direct result of our 
ongoing efforts to develop key aspects of DiGi's operations. Central to these efforts is our 
commitment to provide our customers with the highest service standards possible. This 
approach has obviously been the right one," said DiGi's Chief Operating Officer, Tore Johnsen. 

DiGi's balance sheet has consistently strengthened with each successive quarter through the 
positive market response to its innovative products and services. By increasing activities to 
enhance brand perception and positioning, the Group has seen strong mobile subscriber 
growth, in excess of 1.3 million satisfied subscribers to date.  

Commenting on this, Johnsen said, "DiGi's sustained profitability is based on the recognition 
that DiGi stands for innovation, not just for its own sake, but which takes the individual 
lifestyle into consideration. I believe that by holding to our strategy of actively addressing our 
customers' needs through customising our products and services, there is huge potential for us 
to increase our market share. We are already seeing the initial realisation of this, as evidenced 
in our sustained subscriber growth within a highly-competitive market".  

Understanding that customers are a priority, DiGi recently unveiled its new corporate tagline - 
It's about you - which underscores its customer-centric vision. This was followed by the launch 
of DiGi's new Customer Loyalty Programme, DiGi VOUCHER, which utilises mobile data services 
via the popular Mobile Download platform. Mobile subscribers are able to enjoy exclusive 
discounts and offers on a whole range of lifestyle products from participating retail outlets 
located nationwide. By forming alliances with a broad range of partners with wide appeal, DiGi 
ensures there is "something for everyone". 

In the light of improvements in the Malaysian and regional economic outlook, the Group 
anticipates further growth in the telecommunications industry. As such, DiGi's outlook for the 
remaining quarters of the current financial year continues to be both positive and encouraging. 
Anticipating greater subscriber growth from heightened public recognition of its consistent 
track record in terms of providing innovative and customer-driven applications, DiGi is set to 
achieve continued profitability in the months ahead. 

 



About DiGi 

DiGi, with its core philosophy of It's about you, is a telco that listens to its customers and 
tailors its services to suit their lifestyles - services that are meaningful and relevant, enhancing 
the way they live, work and play. DiGi is the first telco to launch the prepaid concept for 
mobile services in Malaysia and till today, DiGi Prepaid Plus remains the market leader. DiGi is 
also the first telco in Malaysia to launch a cost-saving postpaid mobile service to suit the 
different usage and lifestyle patterns of the customers of today in line with full deregulation. 

With its unwavering focus on providing customer-delight, DiGi offers the most comprehensive 
and innovative range of products and services to take its customers beyond mere satisfaction. 
This is reflected in its many industry-leading offerings, all of which are delivered with an 
exceptional standard of service that best exemplifies DiGi's professionalism and commitment.  

 


