
DiGi's pre-tax profit surges 137% to RM103.4 million in first quarter of 2004 
 
 
 

Group registers record quarterly growth of 209,000 net mobile customers for first quarter 

Kuala Lumpur, April 29 2004 - DiGi.Com Berhad's ("DiGi") pre-tax profit for the first quarter 
2004 surged 137% to RM103.4 million when compared to the preceding year corresponding 
quarter. Revenue jumped 31% to RM517.1 million, boosted by the strong revenue growth in its 
mobile and international segments.  

DiGi's net profit after taxation of RM73.3 million was 145% higher than the RM29.9 million 
recorded in the previous year's corresponding quarter while earnings per share improved to 9.8 
sen from 4.0 sen previously. 

DiGi's mobile customer base as of end March 2004 grew by 613,000 or 34% to 2.42 million from 
a year ago. The 209,000 net mobile customer additions for the first quarter alone is the 
highest achieved in any quarter to date. DiGi's share of the mobile customer base in Malaysia 
improved substantially in the past three months. 

Commenting on the Group's impressive performance, DiGi's Chief Executive Officer, Mr. Tore 
Johnsen said, "Our strong performance reflects our customers' belief and acceptance of DiGi's 
innovative and affordable products and services, which is a further reflection of our 
commitment in making our customers central to all our developments and operations." 

In the first quarter of 2004, understanding the needs of its various target segments, DiGi 
became the only mobile communications service provider to offer discover, a customized 
mobile service for Small and Medium Industries ("SMI") to meet the increasing demands of SMI 
business customers and to increase their efficiency levels.  

For the quarter under review, the average revenue per user ("ARPU") was relatively stable 
despite strong growth in DiGi's customer base. Blended ARPU in the first quarter of this year 
was RM64, marginally lower than RM66 from the corresponding quarter of the preceding year 
and RM65 in the fourth quarter of 2003.  

"DiGi also achieved excellent growth in its mobile data revenues, which grew 42% in the first 
quarter 2004 from the previous year. Mobile data revenue for the quarter under review 
accounts for 13.8% of our total mobile revenue as compared to 12.6% in the corresponding 
quarter of last year," stressed Mr. Johnsen. 

To further encourage the growth of its mobile data services, DiGi launched blah! Short 
Messaging Service ("SMS"), which allows its prepaid and postpaid customers to join blah!'s 
multi-language global mobile community, in the quarter under review. Another service on the 
SMS platform introduced was Point, which is a music recognition technology to enhance the 
mobile lifestyle of customers.  

In line with DiGi's business strategy of providing customers with superior quality service and a 
technically-advanced network, DiGi appointed its second Enhanced Data Rates for Global 
Evolution ("EDGE") network infrastructure partner in the first quarter, in the continued 
upgrade of its mobile network to EDGE in the Klang Valley.  

"We have completed the installation of EDGE across our Klang Valley network and our 
customers have already begun to enjoy our world-class network quality for voice and data 



services.  

"Therefore we are looking to increase our mobile data revenue through more activities 
involving SMS, Multimedia Messaging Service ("MMS") and services through EDGE, which we are 
currently showcasing," added Mr. Johnsen. 

In accordance with the Malaysian Institute of Economic Research's ("MIER") GDP forecast of 
6.7% for Malaysia in 2004 and the promising regional economic outlook, the Group anticipates 
positive growth in the mobile communications industry. As such, DiGi's outlook for the 
remaining quarters of the current financial year continues to be encouraging. Anticipating 
greater customer growth from heightened public recognition of its consistent track record in 
terms of delivering simple, attractive and easy to use high quality mobile products and 
services on a superior network, while maintaining its ongoing cost efficient investment 
programme, the Group expects the results for the rest of the year to be good and encouraging.  

About DiGi  

DiGi is a leading mobile communications company providing a comprehensive range of 
affordable, convenient and easy to use wireless services to simplify and enrich the lives of its 
customers. We create value for our customers by selecting the most appropriate cutting edge 
technology so that they benefit from products and services that give them choice, convenience 
and control. 

We have an established presence as a leader in voice and data prepaid services with a number 
of firsts that have set industry benchmarks for creativity and innovation. These services are 
offered under the Beyond Prepaid brand name. Our postpaid service under the Horizon 
Postpaid and Discover Business Solutions brand names deliver high quality voice as well as 
value-added mobile content and data services to both individual and corporate customers. 

 


