
DiGi Registers Sustained Revenue Growth in Third Quarter 2002 Results 

Performance attributed to strong consumer recognition of enhanced network quality and 
innovative value added services 

Kuala Lumpur, Oct 29, 2002 - DiGi.Com Berhad's nine months results for 2002 was 
characterised by continued revenue and customer growth, although registering a lower profit 
before taxation of RM111.6 million as compared with RM121.9 million achieved for the 
preceding eight months financial period ended 31 December 2001. The lower profit before 
taxation was mainly attributed to the higher depreciation and amortisation expenses arising 
from the increase in the depreciation rates for telecommunications network and computer 
systems with effect from 1 July 2002 based on periodic review of the estimated useful lives of 
these property, plant and equipment. 

After deducting deferred tax charge of RM33.6 million for the nine months period ended 30 
September 2002, the Group registered profit after taxation of RM78.0 million as compared 
with RM158.9 million achieved in the preceding financial period which include deferred tax 
asset of RM37.0 million recognised. Consequently, earnings per share was 10.4 sen as 
compared with 21.2 sen recorded in the preceding financial period ended 31 December 2001. 
Even though the results has been affected by the higher depreciation and amortisation 
expenses and deferred tax charge, there is no impact on the operating cash flow of the Group. 

During the third quarter, the Group registered a 4.1 % increase in revenue to RM322.4 million 
from RM309.6 million in the preceding quarter. This is attributed to the continuous customer 
growth and higher revenue contribution from the mobile and international business. The 
increase in revenue was however offset by the higher depreciation and amortisation expense 
due to the increase in depreciation rates. 

After deducting a deferred tax charge of RM4.6 million for the current quarter, the profit after 
taxation was RM5.9 million as compared with RM69.1 million for the preceding two months 
from 1 November 2001 to 31 December 2001. 

With the change in the financial year end from 30 April to 31 December since the last financial 
period ended 31 December 2001, the interim financial report for the current reporting quarter 
and year to-date are from 1 July 2002 to 30 September 2002 and 1 January 2002 to 30 
September 2002 respectively. The comparatives used for the preceding year corresponding 
quarter and year to-date are from 1 November 2001 to 31 December 2001 and 1 May 2001 to 31 
December 2001 respectively. 

DiGi's subscribers' base have continued to register strong growth, owing to greater public 
recognition of its good network quality, capacity and steadily expanding coverage. In the 
recently announced Consumer Satisfaction Survey results for Wave III conducted by the 
Malaysian Communications and Multimedia Commission (MCMC) for mobile services, DiGi 
achieved second position with a Consumer Satisfaction Index rating of 7.31, thus obtaining 
results above the Industry Average. The Wave III trends indicate a clear customer recognition 
of DiGi's commitment to ensuring end-user satisfaction, cutting across issues such as network 
quality, capacity and coverage, customer service and communication, as well as the provision 
of useful value-added services. 

The survey results also reflect DiGi's on-going investment in its coverage and expansion 
programme in key market areas, including new and growing urban market centres, highways, 
holiday destinations nationwide and multiple in-building projects. Among other mobile service 
providers, DiGi scored significantly higher results for network quality and capacity, specifically 
in terms of line clarity, reduced congestion and minimal dropped calls. DiGi's more than 1.6 
million mobile customers also noted its steadily expanding geographical coverage, and 



reported that they encountered the least number of problems with DiGi in comparison with 
other service providers. 

Consequently, there has been an encouraging take-up rate of its innovative industry-leading 
offerings. This is evident in the steady increase in subscriber nett additions within the prepaid 
segment for each successive quarter, recording a substantial increase of market share for DiGi. 
The recently introduced Enhanced DiGi Prepaid Plus Features has been credited for this 
subscriber increase, as it made available, for the first time in Malaysia, Automatic 
International Roaming for the prepaid segment. Complementing this convenient feature, cost-
saving daytime rates and General Packet Radio Services (GPRS) on both DiGi's pre- and 
postpaid platforms were also simultaneously introduced, making DiGi the first service provider 
in the Asian region to offer GPRS for the prepaid category. 

DiGi's Chief Operating Officer, Mr Tore Johnsen commented, "What is evident from the Wave III 
Survey results is that apart from geographical coverage and call charges, customers 
increasingly consider company reputation as a critical factor in their selection of a mobile 
service provider. With the rapid growth of mobile subscribers globally, it is crucial that mobile 
service providers recognise the need to address customers' increasing needs and demands and 
go beyond merely offering basic services and promotional packages." 

"At DiGi, we are not only committed to ensuring that our high-value-added offerings are 
relevant, convenient and timely in meeting our discerning customers' expectations, but we 
also take the proactive step of anticipating their changing needs. I believe it is this practical 
customer focus that has enabled us to continue to increase our market share, and be seen as 
the preferred choice within the highly competitive mobile market," he added. 

Further expanding DiGi's reach within its target market of young professionals and youths is 
DiGi's comprehensive loyalty programme for both the pre- and postpaid segments of the mobile 
market, YOURDiGi, which strongly complements its mobile business. 

The programme, developed in line with DiGi's core philosophy of It's About You, has provided 
an excellent platform to attract potential subscribers looking for a long-term relationship with 
a network service provider, through offering excellent rewards and benefits that recognise the 
individuality of customers and champion their aspirations. 

"Exceeding customers' expectations is vital to DiGi as we pride ourselves in providing 
innovative telecommunications services and value-added benefits to our subscribers," said Mr. 
Johnsen. The mobile service provider has consistently proven its market leadership in the 
delivery of a wide range of mobile products and services to the Malaysian marketplace. 

One such initiative is the recent collaboration with MOL AccessPortal Bhd to provide an 
innovative online distribution service, allowing DiGi's customers to reload DiGi Prepaid Plus

TM
 

and purchase chatz
TM

, its International Calling Card, online via the www.mol.com website. As 
the first automatic online reload service available in Malaysia, this e-commerce milestone is 
another example of DiGi's efforts towards advancing convenient and innovative reload 
mechanism channels within the local telecommunications industry. 

As DiGi continues to build on its reputation as a service provider that is committed to 
delivering a high-quality network experience in tandem with innovative and convenient 
applications, it is clearly well-positioned for sustained growth and profitability within the 
dynamic telecommunications industry. 

About DiGi 
DiGi, with its core philosophy of It's About You, is a telco that listens to its customers and 
tailors its services to suit their lifestyles - services that are meaningful and relevant, enhancing 

http://www.mol.com/


the way they live, work and play. DiGi is the first telco to launch the prepaid concept for 
mobile services in Malaysia and till today, DiGi remains the market leader. DiGi is also the first 
telco in Malaysia to launch a cost-saving postpaid mobile service to suit the different usage 
and lifestyle patterns of the customers of today in line with full deregulation. 

With its focus on providing customer delight, DiGi offers the most comprehensive and 
innovative range of products and services to take its customers beyond mere satisfaction. This 
is reflected in its many industry-leading offerings, all of which are delivered with an 
exceptional standard of service that exemplifies DiGi's professionalism and commitment. 

 


