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CEO’s Statement

Dear 
Shareholders,

Over the past year, we have been laying the 
foundation to capture growth potential of the 
digital ecosystem, reshaping our business and 
taking the necessary digital leaps to innovate and 
evolve around what our customers increasingly 
want. 

opportunity to thank all our customers for their 

partner. Their openness and trust inspires us to 
continue building out our digital strategy and make 
ongoing improvements across all areas of Digi to 
deliver on their growing mobile connectivity and 
digital needs.

 
Albern Murty
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Accelerating innovation to inspire our customers’ digital 
lives

technologies all converging on the smartphone, we have stepped 
up to the challenge of positioning Digi as an innovator, not merely 
to keep up with trends but as a competitive advantage to stay 
ahead of this new wave of digital disruption.

deliver great internet services over our advanced data network, 
drive opportunities in digital services and applications, and 
develop new business models in platforms such as music, video 

by focusing on what is essential to our customers to bring them 

innovative internet features to woo customers with highly data-
centric lifestyles, who want more music and video streaming, 
gaming, cloud and sharing services on-the-go. Our customers’ 

We are also enabling our enterprise customers’ digitisation 
journey, becoming a trusted partner in providing them more than 
just connectivity services. 

We reinvented the customer relationship journey, bringing an 

point with us, whether digital or physical. Our all-new self-care 
MyDigi app today empowers 1.5 million customers with full 
control of their accounts anytime, anywhere, and this feature-
rich platform will be a key point of interaction with customers 
moving forward. Social media is also a popular point of customer 
interaction with us, and where we continue to build our customer 

digitising frontline engagements with our Mobile Sales App (MSA), 
which completes new line registrations as fast as 20 seconds. And 
we are ready to roll out a new digital retail store, a completely 
paperless digital playground for customers this year.  
 

stream of innovative services for our customers, now and in the 

more equitable business models for us in the long-term.

These innovations are delivered with an enriched connectivity 

we have remained steadfast in investing to reinforce the quality, 

stable network today connects 8.1 million mobile internet 

Our leadership in network technologies has enabled us to 

and simultaneous use of data for our customers. This year, we 

with Voice over WiFi (VoWiFi) services. More importantly, when 
we deploy services on our recently acquired 900Mhz spectrum, 
a key addition to our spectrum portfolio, it will provide stronger 
indoor service, wider coverage and better network capacity for 

Our people have been essential to the innovation process. We have 

them through our digital transformation, and to fully understand 

is critical to our success and makes perfect sense in building a 

into work, use mobile money to pay for meals, learn on-the-go, 
engage HR services on their mobiles, to ideating and innovating 
on processes, products and services like never before. Here’s an 
empowered digital workforce having the freedom to innovate 

A more comprehensive assessment of these activities is available 
in the following Strategy and Performance Review section of this 
Annual Report.

Delivering digital or the bene t o  all

We have also come together around a simple, powerful purpose: 
to deliver the promise of a digital world for all. While we deliver 
on this promise every day to our millions of customers, we are 
equally and deeply committed to empower more segments of 
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earlier in the year in efforts to bridge the digital gender gap by 
equipping women with basic internet and e-commerce skills. 
There is an opportunity here to impact 6 million unconnected 

an internet consumer but an active participant in the digital 
economy. And contributing to Malaysia’s digital growth, we have 

our social enterprise innovation programme, Digi Challenge for 
Change.

As important is our continued work to safeguard the digital 
lives of our children, innovating new ways to build greater 
digital resilience and responsible use of the internet with our 

on building a strong peer-to-peer cybersafe network, with 
the understanding that children are more likely to heed their 
friends’ advice instead of adults. This was aided by relevant 
projects that generated interest among our youths, in the form 
of video challenges, youth camps, and more, supported further 
by practical content on the topic made available online. More on 

in the Sustainability section of this report, and in our online 2016 
Sustainability Report at www.digi.com.my/sustainability.

Staying resilient in the face of change 

agenda, we have kept close attention to the fundamentals of 

where our entire organisation has been unrelenting with their 

pleased to report that the result is a year of steady performance 
with service revenues totaling RM6.23 billion, over a solid 12.3 
customer base. This cements Digi’s position as the second largest 
operator in terms of revenue market share, and our subscriber 
market leadership. 

percentage points to 45 percent over the year, bearing testimony 

model and our emphasis on freeing up resources to move our 
business forward. Our performance is evidence of our overall 

strength.

Well positioned to win in a digital world

market and business models in 2017. We are ready, and we 
have the agility, reach and infrastructure to respond to these 

digital transformation, we are shifting our focus from building 
the solid foundation of digital capabilities needed for the future, 
to delivering on the opportunities that are provided by that 

been brave to willingly disrupt our business and the industry, 
rather than wait to be disrupted. 

of them for their dedication to our customers, and willingness 
to embrace and lead change as we reshape our company for the 
future. Together, we have done well in maintaining a strong core 
business, bringing new products and technologies to market, 

a steady 2016.

To our customers and our shareholders, we are committed to 
continue delivering value for you as we move forward in our 
journey to become your trusted, inspiring digital life partner. 
 

Albern Murty

CEO’s Statement


